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(" Lead Generation and Branding Programs

other communication vehicles.

Learning Center

An advertiser-sponsored microsite hosted by NursingCenter.com
and built around a specific topic or category of interest featuring
content from a variety of sources.

Virtual Open House & Clinical Workshops

An effective vehicle for virtual job fairs, product launches, and
product/service promotion with an easy interface that allows
you to update content as needed and connect real-time with
prospects and candidates.

Lead Generation Sponsorship Programs

Program includes promotion of your high-value content (white
paper, webcast, case study, special report, etc.) to NursingCenter.com
members and visitors and a personalized registration page that
includes 3 custom questions for lead capture.

N

Consider the following e-media options to build your brand, position yourself as a thought leader, generate leads,
and connect with candidates. Partnering with Lippincott Williams & Wilkins, you benefit from the strength of our
relationship with nurses and our extensive promotional resources including internet, print, live conferences, and

Webcast Program

Offers lead generation/tracking and your choice of 4 levels
of production and promotional support for your webcast.

Online Nursing Conferences

Live online events, free to attendees, present the latest
products and information in the featured area of interest,
and enable interaction with your audience without travel
time and expense.

Current Scheduled Events for 2010:

Lippincott’s Online Critical Care / ER Expo

- Wednesday, March 3, 2010

Online Clinical Symposium on Advances in Skin & Wound Care
- Wednesday, May 12, 2010

Ask your advertising representative about other scheduled conferences
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(" Other Nursing E-media Solutions

LWW

-
eJournal Network

LWW Nursing Channel

The Nursing Channel of the LWW ejournal Network
includes more than 50 professional nursing sites
representing the most trusted journals in nursing.

Each month the Nursing Channel receives more than
630,000 unique visitors, 1 million visits, and 2.8 million
page views from nursing professionals who are actively
engaged in continuing education and keeping current
with nursing and health industry trends and clinical
research. Covering almost all nursing specialities, the
LWW Nursing Channel offers unique opportunities for
targeted online advertising.

Nursing)oBsPLus

Lippincott Williams & Wilkins

The Health Career Authority

NursingJobsPlus

The premier online destination for job seekers and
healthcare recruiters, traffic to NursingJobsPlus.com
is powered by NursingCenter.com and LWW Nursing
Channel, the world’s largest network of professional
nursing sites, providing you access to career-minded
nurses pursuing continuing education and the latest
information on patient care.

Interested in learning more?

Contact your nursing advertising representative for details and help designing an integrated media plan to suit your needs.

You can also reach us via e-mail to NursingOnlineAdvertising@wolterskluwer.com.
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